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O NepkAnG EAANvag elvat o Idputng kat AteuBuvwyv ZUHBOUVAOG TNG
ImarComms - TNG MPWTNG ETALPLAG TIOU EEELOLKEVETAL OAOKANPWTLKA GTOV
TopEa tov InteractiveMarketing otnv KUmpo. OswpeLtal avapeca cToug
MPWTOTOPOUG Tou Internet Marketing pe epmneLpla nepav twv 20 XpOVWYVY GE
KOTtpo kKat ApepLKn. EXEL SNHPLOUPYNGEL TO TTPWTO SLASPACTLKO EPYAAELO
HETPNONG online ayopwv KaL SLASPACTLKIG CUUTIEPLYPOPAG GE CUCTNHATLKN
Baon —-The | Report. Entiong anovepunOnke to dLteBvoug epPeAetagMarketing
Excellence Award yLa tnv KaAUTEpPN SLASPACTLKI EKCTPATELA TNG Xpoviag. O
MepLKANG EAANvVaAg ntav ano to 2006 o Epntvevotng kat Ateubuvng tou
SdLEOVOUG TpuRpatog dLadpactikng entkovwviag OgilvyOne Worldwide otnv
KOTtpo KaL avApECH GTOUG TPWTOUG EPAPHOCTEG SLASPACTLKWY
EKOTPATELWYV SLAPNHLONG KAL ETILKOLVWVLAG 0TO SLadiktTuo. ELtval 6LEBvng
CUVEPYATNG KL EYKEKPLUEVOG eKTtaLdeutnG tov Digital Marketing Institute
MPOGPEPOVTAG TA SLEOVNG EPPBEAELAG IPOYPAUHATA KAL SLTAWHATA TOU OTNV
KOTtpo Kau to eEWTEPLKO. AOUAEUEL yLa TOAVEBVLKA Brands yvwotng
EUBEAELAG KAL SPACTNPLEG TOTILKEG ETALPLEG. ZTOVSACE 0TNV APEPLKN Kal
elvaL katoxog BA pe e§eLdikevon oto Marketing kat MBA pe epgacn) oto E-
commerce Strategy.
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